
Education is a basic human right. Yet those who need education 
the most – children living in poverty – are the least likely to attend 
and complete school.

buildOn Students Defy Expectations

It’s not about what we do for students, but what they are empowered to do for their communities 

and for themselves through service. buildOn’s Service Learning Programs help students elevate 

expectations while developing the character, grit and determination they need to succeed. 

Students living in

poverty are five times

more likely to drop

out of school

In the U.S., a 

student drops out

of high school

every 26 seconds

• buildOn students have contributed 1.6 million hours of service improving their schools,  

their communities and our world.

• Students who serve with buildOn miss 2.5X fewer days of school than their uninvolved 

peers.

• In urban high schools with an average 50% graduation rate, 93% of buildOn students not 

only graduate but go on to college.
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A New Way to Powerfully Invest in Your Community

Developed in partnership with leaders from companies like Credit Suisse, Deutsche Bank, 

GE, Ogilvy & Mather, and Time Warner, the buildOn Partnership Program is a unique way 

for your co-workers, friends or family to connect with buildOn students and empower them to 

contribute in a meaningful way.

How it Works:
• Over the course of one year, your team will participate in up to six, three-hour 

engagements focused on these core topics: college readiness, career development, and 

financial literacy.

• Each topic was designed to provide your team with the opportunity to share their skills, 

while helping students gain critical tools for their future.

• And through student-led community service around each topic, your team will gain 

a deeper understanding of how youth are dedicating themselves to changing their 

communities. 

Join the Movement:

$100,000 investment in a buildOn school

• Provide programming for 100 students and receive a named sponsorship of a buildOn program.

• Participate in six intensive engagements with buildOn students.

• Premiere exposure at the 2016 buildOn Gala, including recognition from the main stage.

• A VIP table at the 2016 buildOn Gala.

$50,000 investment in a buildOn school 

• Provide programming for 50 buildOn students.

• Participate in three intensive engagements with buildOn students.

• A table with preferred seating and recognition at the 2016 buildOn Gala.

 

$25,000 investment in a buildOn school 

• Provide programming for 25 buildOn students.

• Participate in two intensive engagements with buildOn students.

• A table at the 2016 buildOn Gala.

To learn more please contact Marc Friedman, Chief Operating Officer

 at marc.friedman@buildon.org or 203-357-3716.


