
 

Storyteller and Content Strategist 

As buildOn’s Storyteller and Content Strategist you will use a mix of creative writing, journalism, 

photography, and content development to create powerful and compelling stories that 

communicate the power of buildOn and move people to action. 

You will share the struggles, dreams and triumphs of buildOn students from across the U.S. and 

community members from buildOn partner villages across the world. As a key member of the 

marketing team, you will be instrumental in driving the “voice” of the organization to grow the 

buildOn movement and enhance our reputation as a leader in service and international 

development.  

Reports to: Chief Marketing Officer 

Location: Preferred location is Chicago, IL; New York, NY; or Stamford, CT 

Responsibilities 

 Uncover and produce compelling and visual stories for buildOn’s digital media channels, 

key special events, etc., that communicate the power of buildOn’s programs and move 

targeted audiences to action.  

 

 Become the “voice” of buildOn’s social media channels 

 

 Coach buildOn students and stakeholders on how to share their story in their own voice. 

 

 Act as head copywriter for the organization by editing key materials in an effort to 

maintain a consistent buildOn “voice.” 

 

 Collaborate with fellow members of the marketing team to strengthen buildOn’s content 

marketing strategy. 

 

 Develop and implement new and creative ideas to engage buildOn’s target audience 

online. 

 

 Help develop and maintain buildOn’s editorial calendar. 

 

 Manage the creation of thoughtful donor reports. 

 

 

 



What you’ll need to succeed 

 You are a brilliant storyteller. We mean “This American Life” good. You know how to create 

compelling content that will pull people into the buildOn mission. 

 

 You don’t always need words to tell a story. You have the ability to take a photo that 

immerses people in buildOn’s work on the ground. 

 

 You are strategic. You are focused on achieving your goals and spend your energy on the ideas 

and tasks to get you there. You target your content to your audience and measure their response. 

 

 Your grammar is impeccable, but you have a casual and conversational writing style. 

 

 You are entrepreneurial. If you don’t have the tools you need to be successful, you will find 

them. Challenges don’t overwhelm you, and you have the tenacity to overcome them.  

  

 You are committed to changing the world.  You believe in buildOn’s mission and are 

committed to equality and service. You are as comfortable in a Bronx High School, or in West 

Africa, as you are at your desk.  

 

Minimum Qualifications 

 Superior writing and editing skills.  

 Ability to tell stories through video/film or photography. 

 Familiarity with html. 

 A Bachelor’s degree required. 

 

To Apply 

To be considered for the Storyteller and Content Strategist position, please submit cover letter, resume, 
writing and photography sample and salary history to jobs@buildon.org is required.  

 

About buildOn: buildOn is not a charity, it’s a movement! At home or abroad, buildOn's goal is to break 

the cycle of poverty, illiteracy, and low expectations through service and education. In the U.S., buildOn 

empowers urban youth to transform their neighborhoods through intensive community service and to 

change the world by building schools in some of the economically poorest countries in the world. 

Internationally, buildOn is constructing schools in Haiti, Nicaragua, Nepal, Senegal, Malawi, and Mali. Our 

students have contributed over 1.5 million hours of service in the U.S., and have helped build more than 

736 schools around the world. 

buildOn is an equal opportunity employer committed to providing its employees with a work environment 

that is both challenging and rewarding. For additional information, please visit our website at 

www.buildOn.org 

mailto:jobs@buildon.org

